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What has moved us to write this
book is to offer a systematic order of
the topics of business ethics and
their relationship with sustainability.
Until now, we did not have an order
of topics on which it would be
possible to systematically deepen
the large number of ideas, concepts
and principles that have been
shaping ethics in the business world.

After some years of work, trial and error in
the business ethics classes in the business
schools in which the authors have worked,
we believe we have arrived at a proposal
of topics and subtopics that encompasses
issues and problems most relevant to
business ethics. Thus, we have structured
our work into six general areas:

Practical Intelligence
Management Ethics
Work Ethics
Commercial Ethics
Corporate Ethics
Organizational Ethics

oukswNE

Thus, we offer a proposal on which it is
possible to unify the language of business
ethics and relate it to sustainability, with
an account that goes from the most
philosophical aspects (Practical
Intelligence) to the most applied
(Organizational Ethics).It is important to
consider that the distinction of areas does
not simply respond to successful teaching
practice, but also to an epistemological
criterion: business ethics is a theory of
justice of work in the company, and this
can be based on Aristotle's philosophy. In
this line, when an Aristotelian theory of
business ethics is developed, the activity
of the company must distinguish three
major areas of business relations of justice
and responsibility: relations with
employees, consumers and citizens. Thus,
a work ethic, a business ethic and a
corporate ethic must be considered.

However, it wd
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responsibility that they ha
company itself, as an institutr
that, independently of workers,
and society, requires specific
consideration. Hence, we show in some
depth the importance of an institutional
responsibility that safeguards the company
over time, i.e., its sustainability. This, in
our opinion, is the basis of management
ethics and is identified with the very
nature of the company in its necessary
commitment to the long term and the care
of social relations.
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This chapter aims to explain three
aspects of moral philosophy that are
essential to understanding virtue ethics
as related to business activity.

The first concerns the nature of action
and practical intelligence, which will help
us understand the relationship between
ethics and business through the
concepts of technique and strategy.

The second aspect is related to the
philosophical foundation of the ultimate
end of business, which is well-being, i.e.,
to provide the material conditions
necessary for human development
through work and market activity. The
intent here is to highlight that the nature
of business is teleological and the
importance of the pursuit of excellence
in organizational activity.
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justice is, which, in addition 18

philosophical foundation, has a
methodological nature in business
ethics. In this section, we will show ho
from the perspective of classical ethics,
business must be understood from the
perspective of justice. In this way, it is not
only possible to distinguish among the
spheres that make up a business (work,
market, and society), but also the way in
which business relationships can be
seen as qualitatively superior (minimum
justice and maximum justice or
responsibility).

1

A BUSINESS
ETHICS BASED ON
JUSTICE AND
RESPONSIBILITY
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Ethics is a concept whose etymological root is

found in the ancient Greek word ethos (460¢),

meaning custom or behavior. Moral, which has
a Latin etymological origin, comes from moris,
which also means custom.

That said, for Aristotle (the Stagirite, born in
Stagira), understanding a custom or ethos
involves understanding what and how of the
end (telos) that people pursue, i.e., the object
of their action. But, because there are many
ends, Aristotle continues, clearly none of them
is perfect (meaning the best end that we could
seek).

ri"r)i‘--/é"‘\ l l | &T H E

The perfect end is in fact that which is sought
for its own sake, that is, a non-instrumental end.
Aristotle calls this end happiness (Nicomachean
Ethics, 1097b). Therefore, the pursuit of a
perfect end, one that makes us happy,
corresponds to good action. In other words,
that which is ethically good is also what makes

us happy.

Now, what kind of happiness is sought in the
business and market spheres? In principle, the
happiness proper to those spheres can be said
to be partial because the highest happiness
comes from fully experiencing other spheres of
human life, such as family, friendship, culture,
religion, etc.

Book
egt?acts

More precisely, the partial happiness found in
the market and in business can be called well-
being. Ethically good actions in business and
the market are those that impart well-being on
those who perform them and on those who
benefit from them. All in all, business ethics is
an ethics of well-being.

N60g
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This chapter aims to explain what is
understood for managerial responsibility
in a company. To do this, we will focus
on the professional nature of
management and on its relationship with
the value of a company as an institution.

We will then examine three
understandings of the responsible
relationship between a company and its
stakeholders, including as found in the
ideas of Milton Friedman, Edward
Freeman'’s proposal, and, finally, how this
relationship can be grounded in justice
and the common good, which is the
approach that this book explores.

© Takashi Takamoto
I

BOOK
Finally, vyk(j"\'/vill'explain ma eXt raCtS

management and ownership, i.€
modern corporations with corporal®
governance. This type of responsibility}
as we will show, is fiduciary and requires
an anthropological foundation that goes
beyond the one found in agency theory
(based on individualism and classical
utilitarianism). For this, we will present a
definition of personal ambition
understood as a virtue (magnanimity) in
line with classical anthropology.

INSTITUTIONAL
RESPONSIBILITY OF
MANAGERS AND
GROUPS OF INTEREST
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As a virtue, it is important to
take into account that
magnanimity, while it is
considered good ambition in
pursuit of hard-to-obtain
achievements, cannot ignore
the way in which said
achievements are attained. In
this sense, ambition may be
licit in regard to an end, but
illicit in regard to the means to
achieve it.

© Willmote Allianz Rivera
/ Wilmotte & Associés Sa

Therefore, magnanimity and
individualism are opposites
because, without considering
the common good, ambition
cannot be truly good.

© Estudio Lamela

Achievement is genuinely
valuable as a common good,
not simply as a good to be
enjoyed individually. Thus,
magnanimity and individualism
are incompatible, for without a
consideration of the common
good, ambition cannot be truly
good. Hence, we speak more
correctly of personal, not
individual, goods, when the
"personal" character
incorporates the sense of
community. All personal goods
must indeed be understood,
valued and pursued in an
articulated way with others, in
the context of a common
good.
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seek to develo
must do so in con
the career of others,
means promoting others
least, not harming them in t
professional development.

Therefore, the first criterion of
fiduciary responsibility is to seek
for others what | want for myself.
In other words, a criterion of
justice and the common good.
Thus, self-interest is not
individualism, but the interest
that a person has in achieving
valuable and difficult goals that,
as such, are a common good.
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This chapter’s aim is twofold. The first
pertains to offering a rationale for the
nature of work in the context of an
organization. To do so, we will look at the
origins of the study of the problem of
human development and productivity in
modernity (Adam Smith), and then offer
a concept of work ethics in accordance
with classical theory. We will then
examine the importance of the dignity of
work, personal narrative, the elements
that go into a good job, and vocation,
among other aspects.

© Takashi Takamoto
I
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work ethics from a perspect¥

maximums that provides an eth'®
foundation to the most common
problems related to work. The latter
include, among others, those associated
with hiring, leadership, unions, and fair
compensation.

A MAJOR
RESPONSIBILITY OF
FIRMS IS TURNING
THEIR EMPLOYEES’
WORKPLACE INTO AN
OPPORTUNITY FOR
PERSONAL THRIVING



To understand how a job comes to be
defined as good, we must first ask after the
nature of the job itself, along with the
conditions in which it is performed. Doing
so requires approaching the inquiry from
two perspectives. The first is the so-called
work narrative. The second refers to the
dimensions of work according to which we
can sustain that personal labor is properly
good..
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So far, we have analyzed worR

personal perspective, that of wo
However, for work ethics, it is import8
identify good work from the viewpoint 8
an impartial spectator. This means
answering the following question: What
makes a specific job objectively qualify as
good, as seen from the outside? For
example, what criteria allow us to evaluate
work in Asian factories, work in a
laboratory, or that of a guard or a
musician as objectively good or bad
work? How can we systematically

determine if our own work is really well
done?

To answer these questions, applying
certain criteria in a sort of critical
evaluation of work is useful. In so doing,
we consider four characteristics that all
good work must comprehensively
include, namely dimensions that pertain
to the productive, practical, cooperative,
and benevolent spheres.
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workplace?
described as '™
harassment or b
intended to incite rey
or simply a form of

Inappropriate treatment.

Mobbing refers not only to
psychological mistreatment
(bullying), but also to the
practice of setting
unattainable goals and
objectives so that employees
resign due to fatigue.
Therefore, mobbing not only
falls short on psychological or
legal matters, but is also
related to poor management
of productive resources and
time.
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Smith, therefore, was the first

to present this “academic”
reflection on the possible
balance between
productivity and human
development at work, thus
constituting the first
antecedent to work ethics.

However, Smith's idea is
based on a particular
conception of what he
considered work (as mere
productivity), which makes it
difficult to introduce virtue
into the definition of
productive work within his
theory. For Smith,
production and virtue
remain two realms that can
be related but are not the
same. They belong to
different spheres.

Book

extracts

Notwithstanding the's
Smith's idea opens the W
to systematic reflection on
work in companies from the
perspective of integral
human development, i.e.,
ethics. This also includes the
possibility of making
productivity and personal
development compatible,
which is the ultimate goal of
putting work ethics into
practice in companies.




Job design refers to the principles that
allow for planning of tasks,
responsibilities, and coordination
policies between the different members
of a company, society, the market, and
the workforce at large.

Modern job design emerged with the
development of North American
industrialization in the twentieth century;
its greatest exponents were Henry Ford
and Frederick W. Taylor.

A

Now, why is work design a matter of business
ethics? Work design aims not only at increasing
productivity, but also at defining good employees
according to their social life and to the conditions of
their material well-being (welfare). Work design

seeks to properly articulate productivity and quality
of life.

BOOK
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twentieth century introd
social welfare as a develop
employees, but it was based o
worker productivity. It thus incentiv
way of thinking about employment an®
productivity, relating them to a criterion
associated with lifestyle and, therefore,
consumption.

Now, from the perspective of business ethics,
social well-being replaced the principle of
moral well-being, allowing for the
development of social phenomena such as
the middle class, consumer society, etc.
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Now, to begin a more
systematic analysis in ligh
the concept of justice, we m
start with an initial general
distinction between the scope
of compensation, the criteria
of justice associated with each
of these areas, and finally, the
issue of the amount of
compensation.
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These are wages or salaries that, even
though they are equal to or above the
minimum wage, do not allow workers
and their families to live a decent life.
Poverty wages can be the same as the
minimum wage (as in countries such as
Chile), but the minimum wage can also
be considerably higher than a poverty
income (as in the case of Spain). The
minimum wage and the poverty line
do not necessarily coincide. Poverty
wages are often associated with jobs
that have almost negative profitability.
In other words, workers contribute less
than they earn.

Now, poverty wages should be
corrected for a variety of reasons, but
there are two especially important
reasons to consider initially:
Productivity and dignity.

In terms of productivity, poverty wages,
as mentioned, can signify a negative
productivity problem.

In this sense, an increase is not
justified. Faced with this scenario,
companies must subsidize, meaning
they must provide resources and
policies to improve the contributive
capacity of workers. This is a principle
of integral responsibility, as it seeks the
development of workers as workers,
citizens, parents, etc., and should be
applied urgently for the neediest.

However, there are certain limits to
organizational subsidy policy that
depend on a company’s capacity to
develop (since no one is obliged to do
the impossible) and that of workers.
Not all workers are capable of
improving their contribution to a
company.

In terms of dignity, poverty wages are
unjust when a worker with consistent
work activity cannot rise above his
present condition.
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This means that work becomé
activity for survival, and this is co
to the very nature of work as an
essential human activity. However, we
should not conclude that workers in
such conditions are immediately
prepared to earn more.

Thus, dignity demands concern on the
part of employers and authorities, but
this does not mean that wages must
be raised at any cost. Indeed, the issue
is that, in consideration of human
dignity itself and the essential value of
work, workers must earn wage
increases, because simply giving away
benefits as charity is also contrary to
dignity as such.



DISGRIMINATION

To discriminate means, literally, to
understand that something is different,
recognizing certain differences, and, by
virtue of this, to choose or discard. This is
not automatically negative. However,
discrimination in terms of accepting
people, that is, when it occurs for arbitrary
reasons, is an unjust act.

The International Labor Organization
(ILO) considers labor discrimination to
exist when there is a distinction, exclusion,
or preferential treatment based on race,
color, sex, religion, union membership,
political opinion, or any other irrational or
unjustified motive, the effect of which is to
alter or nullify equal treatment in
employment and occupation.

Discrimination can thus be understood in
two ways: The first can be called negative
discrimination when it involves a decision
and action based on arbitrary criteria. In
other words, it is unjustified and unfair
from a legal, practical, or moral point of
view.

The second refers to the more literal
definition of discrimination. That is,
when a decision is made on the basis of
criteria that are justified by law, practical
criteria, or fundamental rights: This is
discrimination, but involves an act of just
selection because it responds to known
and accepted criteria.

Thus, the problem of arbitrariness
involves not only a lack of justification,
but also unacceptable justification, not
only from the point of view of practical
rationality (which does not consider
legal or practical principles), but also of
justice, when a decision harms a person
by preventing their development or fails
to treat them with dignity.
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From the perspective of business ethics, illicit jobs refer to BOO k

those that, regardless of the conditions under which they are t t
performed, are always unacceptable in terms of human eX rac S
dignity, even when they are performed freely. Such jobs,

therefore, are always ethically illicit because they involve the

objective degradation of those who perform them.

Now, there are different types of illicit labor, and although they
are different in their circumstances and forms, all of them fail to
respect personal dignity in equal measure. Among others, we

can consider the following:

CHILD
LABOR

Child laboris |||ega| for two reasons: First, In more concrete terms, as a real job/ child
because of the consideration of an alternative labor causes physical and psychological
cost. In the case of children, it is better for them damage_ Deve|opment IS not on|y stopped
to be playing or studying rather than working. or impeded, but is actually prevented, and
Second, child labor does not refer to a sporadic this is a serious human dignity problem.

occupation, but to a real job, with all the
demands and responsibilities that it entails.
Therefore, this work implies a type of activity that,
because of its workload, harms children.



From here, the verb "grego" means to
add or assemble. In its etymological
sense, "gremio" refers to the
congregation or union of people in an
organized or assembled body.

Historically, modern guilds have their
origins in the Middle Ages. As explained
by Karol Wojtyla (1981), these arose from
medieval artisan corporations, which
brought together men belonging to the
same profession and/or performing the
same type of work. These artisans were
originally independent workers (luthiers,
builders, goldsmiths, etc.). Therefore, the
original purpose of these guilds was
quite broad and mainly characterized by
the protection of common interests, not
the representation before employers.
Among others, these common interests
ranged from teaching the profession
(the master-apprentice relationship),
price control and supply of products and
services, to fraternity initiatives that
allowed members to assist those in need
and difficulty.

Thus, modern unions— inheritors of the
guild tradition— not only serve the
function of defending the rights of
contracted workers but also fulfill a role
that materializes in social assistance
tasks for their members. The relationship
between union activity and the defense
of rights is a fairly evident matter.
However, it is not always clear specifically
what those rights are, how and to whom
they can or cannot be demanded.

guilds**
o
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On the other hand, considering the vital
aspects we mentioned is not just a matter of
philosophical speculation, but also practical,
especially when it's essential to protect union
activity from political ideologies that can co-
opt the ultimate meaning of work and the
enterprise.

This has been the case, for example, with the
appropriation of union activity by Marxist
ideology, which has attempted to explain the
nature of work according to the idea of class
struggle and the need to end the supposed
capitalist system that alienates workers
whenever production is subject to the division
of labor. This idea, initiated by Karl Marx, is an
unreal, unjust, and impractical justification
because it doesn't defend the dignity of work
and its impact on the common good, but
rather a project to reformulate the social order
in favor of a single group of the population, at
the expense of others who are equally
workers, like all those who do not qualify as
part of the proletariat but work just the same.

At the same time, class su. BO—I:O k -t
explanation of social dynam. eX raC S
contrary to collaborative systen.

principle of the common good. The

development of social history is not

structured on the basis of relationships o

struggle and conflict. When this idea is

installed in society, it does not prove the

theory, but rather becomes a way of acting

among certain groups that want to bring

conflict as the only form of political and
entrepreneurial activity. This has indeed

happened in the history of trade union

activity, but it is contrary to the nature of any
association of people seeking a general

good.

Watesa
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Now with a firm understanding of the
most important aspects of work ethics,
we turn to the relationship between the
company and external stakeholders in
the marketplace. To do so, it is important
to understand what makes the sale of
products or services a just and

ethical analysis of marketing requires
considering criteria of justice ranging
from product characteristics to the
determination of pricing policy.

Further on, we will review the nature of
the market as a community, that is, as a
specific sphere of the common good. To
do so, we will refer to more
philosophical questions (such as the
nature of the common good), as well as
more contingent issues of management
theory, in particular, the idea of shared
value.

© Takashi Takamoto
I

responsible activity. As we will see below,

BOOoK
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not only see what characterizes
responsible business practices, bu
some counterexamples that appear
more or less regularly in commercial
activity. Among others, we will explain
pyramid schemes, Ponzi schemes, and
private bribery.

PROFITABILITY IS A
MATTER OF
CONCERN FOR
ETHICS BECAUSE
ECONOMIC
RESOURCES ARE
NEEDED TO
FACILITATE THE
COMMON GOOD



(FIRST)...

MUTUAL BENEFIT

The first thing we must consider as a
criterion of commercial ethics is the need
to apply commutative justice to sales,
usufruct, loans, deposits, and rents
(Aquinas, STh.1I-ll, g.61, a.1). This means
that, in the exchange or purchase and sale
between parties, a relationship of mutual
benefit and proportional exchange arises.

Based on a criteria of mutual benefit in the
transfer of private goods (including the
results of work), what each party receives is
understood to be satisfactory because it is
supposedly what each party undertook to
deliver, it satisfies the needs of both
parties, and the circumstances of the
exchange are not exceptional. The latter
refers, for example, to charging interest
above the benchmark market value when
the loan applicant has an emergency. If
this occurs, the exchange rate is usurious
and the circumstances are clearly
exceptional. It is important to consider that
the mere satisfaction of needs does not
constitute a mutual benefit because the
sale of drugs, for example, satisfies a need,
but does not achieve a real benefit,
especially for the consumer.

Proportional exchange: This refers to
weighing the goods that have a
proportional value related to each party's
needs. In matters of justice, this means
that the exchange of goods and the sale
of services is fair according to a variable
criterion that adjusts to each party's
circumstances and at the time of the
transaction. Thus, proportionality cannot
be fixed, but moves along an acceptable
range that, under normal circumstances,
varies and is not determined forever, much
less in relation to a fixed price that does
not consider the decisions of the actors
involved.

© Thomas Danthony
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CONSUMERS ‘SUSTAINABILITY

This social damage, in turn,
translates into increased poverty
caused by forms of consumption
that, while they may be valued in the
short term by both the company and
the consumers themselves, are
harmful in the long term, especially
for the latter and the market in
general. Indeed, when consumers
lose sustainability (financial health),
this often translates into a decline in
market strength, which we can call
commercial poverty.

This type of damage to consumers'
sustainability tends to be more
frequent in the lower economic
segments of the population,
especially because they often have
little or no financial education.
Added to this is the fact that some
companies that focus on lower
income bracket segments, although
they comply with informing their
customers, avoid educational
campaigns or consumption policies.

© Leonard Beard & Anna Goodson
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the name of household
usually evidenced when co
having made poor decisions,
increase their economic instabilit
their illiquidity, and their income
capacity or income insufficiency
(Morduch, 2021). All this, moreover,
occurs in a systemic way since each
of these dimensions (instability,
illiquidity, or insufficiency) can
influence and negatively impact the
others.

As can be seen, therefore, the
problem is associated with
consumer ignorance when
consumers freely make bad
decisions and, at the same time, with
company-level actions when they
operate with minimum criteria of
justice in their commercial policies.

32
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Usury is a characteristic of unethical business practices. In other words,
— these practices are deemed bad precisely because they are usurious.
£ i Usury, in this sense, refers to seeking profit in a business transaction
k\& where the counterparty doesn't genuinely benefit, but instead is harmed
or gains nothing. In other words, usury is a commercial relationship in
which mutual benefit (a criterion of commutative justice that we have

G S‘E‘Ey‘ " referred to before) is absent, replaced by purely individual gain.
=2\ | |
(3= N However, there are various reasons why the disadvantaged party
7 5_\7' . willingly engages in usurious deals. Among others, it's common for
P N \ & affected individuals to accept such terms out of necessity or ignorance.
\ "“‘ e | In the case of necessity, someone is willing to accept unfavorable
‘%." ; commercial or economic conditions because otherwise, the more or less
W4 serious problem they are facing cannot be solved. This happens, for
K(l 1 1 example, with usurious loans offered to individuals dealing with personal
14 I/ or family health emergencies.

As for reasons associated with ignorance, people might voluntarily
accept unfair business terms due to financial illiteracy. It's common, for
instance, for the poorest segments of the population to accept loans
with extremely high interest rates and rigid repayment terms because
they genuinely don't comprehend that the agreement's conditions will
result in financial burdens leading them towards insolvency.
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Outside the market sphere, companies
relate with other stakeholders that make
up society. This type of relationship,
understood in a normative way, is what
we characterize under the concept of
corporate ethics. In other words, it refers
to how a company's activity is
understood in terms of its role as a
citizen or corporation.

THE RELATIONSHIP
BETWEEN BUSINESS AND
SOCIETY IS NOT A MATTER
OF MERE PHILANTHROPY,
BUT RATHER OF
RESPONSIBLE CORPORATE
CITIZENSHIP AND FAIR
COMPETITION.

© Takashi Takamoto
I
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dimensions of a company's 8

activity, we will first look at certd
concepts associated with the
relationship between business and
society, as well as the importance of
understanding a company's contribution
to society through circular economy
models. We will also review the
fundamental elements that characterize
the social impact of the digital industry
and the business-state relationship.

Finally, we will focus on corporate issues
and the social market economy. The
latter dimension of corporate ethics
sheds light on how competition can be
evaluated as a social good when it
facilitates the acquisition of resources for
citizens’ well-being and development.
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The topic of business and society involves
how companies relate to civil society, i.e., to
the institutions with which companies do
not have a commercial relationship, but do
have a more or less direct economic,
public, political, and cultural relationship.

To understand the importance of society for
companies, we must bear in mind that they
could not even exist without society, and, at
the same time, the relationship is mutually
beneficial: many of society’s essential
features are able to develop thanks to
companies.

The relationship between business and
society, moreover, is not based on a
connection of two adjacent spaces or
separate spheres, as would be the case
with the logic that artificially distinguishes
that which is private from that which is
public. Business and society are
systemically related because the market, as
a business sphere, is also an essential
dimension of society, and vice versa.
Indeed, the market, business, and society,
although distinct, are intrinsically related in
practice and, moreover, arise from a natural
disposition toward community life that is
partly reflected in the public good.

Therefore, it would
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specific terms). These are thé
political or public spheres that
and allow for the existence and
development of intermediate commu
like companies (Finnis, 1998).

It follows that companies and the market
are also intermediate communities of
public order, meaning they are made
possible by a social order to which they
must also contribute equally in their own
areas of competence. This does not mean
that all companies are public or that they
contribute in the same way as the family or
the State, but rather that companies that
have spaces of autonomy within which they
administer private property are a
constituent part of the public order.

Now, what areas are companies
responsible for in terms of public order? In
general terms, we can point to their
production model and its environmental
impact, the development of digital
relations, the relationship with the State and
taxation, philanthropic activities and
cultural and political activism, their
relationship with the cities in which they
operate and local citizens, the economic
model they employ, and the social
importance of competition.
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These adverse effects led some to rethink the
old Malthusian arguments regarding the
economic and social impact of growth. An
English clergyman and economist who was
hired by the East India Company in London,
Thomas Robert Malthus published An Essay
on the Principle of Population (1798), where
he argued that excessive (exponential)
population growth is incompatible with a
linear growth rate. Thus, he saw the idea of
development that Turgot had prophesied as a
logical contradiction because infinite growth
cannot come from limited resources.

The 1979 oil crisis first brought this to the fore
because it highlighted production’s vital
dependence on the availability of certain raw
materials.

This prompted some businessmen and
academics to question the suitability of the
linear model, especially in view of Malthus'
criticism. This rethinking became a reality
through the intellectual movement started with
the Club of Rome and its publication of "The
Limits of Economic Growth" (1972). This group
aimed to spread the idea that the linear and
infinite growth of production and prosperity
was simply impossible in a world with finite
resources (at least in the context of the
technological development that society had
reached by the 1970s). Therefore, the capitalist
economic model demanded reformulation.
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Generally, from the social point of view, this access is possible
on the basis of a public order that streamlines the use of and
access to environmental goods. In this sense, it is precisely the
social institution of private property that plays an essential role
when it gives more guarantees of better administration of
natural resources and, in addition, access to various
environmental benefits through the social commercial,
economic and political order.

Let's think, for example, of popular
science magazines like National
Geographic that, by marketing their
products, allow for broad access to
knowledge of nature. The company
that owns the magazine thus allows
for an orderly use of nature as a
source of knowledge.

This, however, does not include any
form of private property that protects
the exclusive use of natural resources;
rather, it refers to forms of private
property that guarantee good
administration for the best overall use
of natural resources. Indeed, private
property understood as an inalienable
right that guarantees individual
enjoyment is not the most
appropriate way to facilitate a
balanced relationship between the
environment and the common good.
Strictly speaking, this form of
inalienable property is based on
exclusion, not on better
administration and the general good.
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On the contrary, private ownershis
natural resources is justified because
private ownership leads to better
management when compared to
public ownership. This is because, in
practice, a public good does not
belong to anyone, even when the
belief that it belongs to everyone is
widely shared. In other words, the
general use of the environment, even
in its best state of conservation,
requires the protection of private
property as a social institution.

This form of private property, the basis
of the so-called social market
economy, gives a more complete
account of the proper relationship
between nature and the common
good, because it does not fall into the
extremes of private property defined
as inalienable individual benefit, nor
in the logic of environmentalisms that
restrict any contact with nature, even
when the poorest communities have
urgent needs.
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ARTIFICIAL -
INTELLIGENC.

WITH ARTIFICIAL
INTELLIGENCE WE ARE
SUMMONING THE

DEMON
ELON MUSK

So far, we have seen that the
digital industry (Big Data and
social networks) largely
depends on what we call
artificial intelligence (Al) for
its development. Thus, it is
important to ask what Al is
and to identify the relevant
aspects that business ethics
should consider.

To understand Al's nature,
we must focus on its
conceptual meaning and
historical development.

As Juan Eduardo Carrefo
(2018) explains, the concept
of Al'is usually considered to
have come from Alan Turing,
John von Neumann, and
Norbert Weiner. However,
strictly speaking, Al first
appeared in 1987 when
Christopher Langton’s article
"Artificial Life" inspired a
series of research activities.

Research in the area of Al is
particularly heterogeneous,
thus prompting the
categorization of Al studies
as soft, hard, and wet.

Soft Al (short for software)
integrates computer science,
theoretical biology, cognitive
science, and mathematics. In
its more moderate (weak)
variant, it aims to create
digital simulations with
properties similar to those of
living beings, including
replication and autonomous
operational improvements.



UNDER & OVERTAXED

Another form of unfair taxation can be
evidenced in what is called an exaggeratedly
high tax rate (overtaxing), which prevents the
normal development of a taxpayer’s daily life or
general economic development. This refers to
the fact that, given a very high tax, people are
unable to fulfill their essential or priority
responsibilities, as in the case of parents with
the maintenance of their children, education,
rest, health, etc.

However, it often happens that categorizing a
tax policy as overtaxing is difficult in the sense
of an objective and accurate judgment, at least
in the two areas in which the discussion usually
takes place, namely, inefficient public
administration and/or public policies that seek
to reduce social gaps in the short term.

Regarding the ineffectiveness or inefficiencies
of public administration, overtaxing is
considered as such when it is evident that the
state overspends or makes untimely
expenditures, allocates resources to initiatives
that are not its responsibility, or is downright
corrupt.

© Joey Guidone
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true that citizens are not always co
objective when it comes to perceptio
public management. Indeed, for citizens,
overtaxing may be the result of a rather
subjective judgment, because efficiency in
spending is only comparable to a hypothetical
scenario of a perfectly efficient exercise of
public administration, which also assumes the
impossible existence of an objective hierarchy
of spending priorities perfectly attuned to the
balance between citizens and the state. Hence,
it is difficult to claim a priori that citizens always
accurately judge public spending and that,
therefore, a tax policy is truly overtaxing simply
because citizens consider it to be so.

The second cause, on the other hand, is
certainly the more complex problem. Indeed,
inequality damages social peace (which
political authority has the responsibility to
promote and ensure), and in theory, this could
be solved with a higher tax burden on those
who earn more as a way to reduce social gaps.
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Collusion occurs when parties— in
general, managers of a company or
organization— establish coordination
formulas to deceive a third party
(customers, authorities, competitors,
etc.). This coordination, usually
secret, involves fraud or the
obtaining of an unfair advantage
over a third party with whom they
share commercial or competitive
relations.

nilintii

In addition, collusion may involve
dishonest cooperation between
competitors in the form of a
sporadic or tacit agreement, the
purpose of which is the
manipulation of prices in favor of
colluding persons or companies.

If collusive practice becomes
permanent, it is considered more
like a cartel. Cartel collusion does
not necessarily imply an explicit
agreement, but often arises from
implicit non-competition
agreements, especially on the basis
of low prices or discounts as a
formula to prevent the entry of new
players in the market.

Thus, collusion or cartel
associations imply artificial fixing of
prices or compensation (salaries or
fees), as well as a practice contrary
to the protection of third parties
(trustees) when one of the parties
has a fiduciary responsibility.

Cartels, in turn, can be classified
into several types. Indeed, there are
price cartels, that is, when two or
more competing companies agree
on the prices of their products.
There are also territory cartels, or
those that focus on market shares,
patents and technology, and sales
channels. There are even super
cartels, as is the case of OPEC.
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Now, cartels and collusive practices
are ethically illicit because they
limit, prevent or destroy the
participation of commercial agents;
hence, the authorities go after them
in most developed economies, that
is, economies that defend
competition as a public good and a
condition of social development.

It is important to note the fact that
political authority is not enough;
self-regulation plays an important
role, especially when companies
understand the importance of
competing for the general good,
not only for increasing their
profitability and securing certain
commercial positions.




Book
e?t?acts

REFERENCES




Anderson, C. (2008). The end of theory: The data deluge makes the
scientific method obsolete. Wired magazine, 16(7), 16-07.

Aquinas. (2014). The Summa theologica: Complete edition. Catholic
Way Publishing.

Aquinas. (2012). De regno (On Kingship). Create Space Independent
Publishing Platform.

Arendt, H. (1958). The human condition. University of Chicago Press.

Aristotle. Nicomachean Ethics. En Barnes J. (1995). The Complete
Works of Aristotle. Princeton University Press, Princeton.

Aristotle. Politics. En Barnes J. (1995b). The complete works of
Aristotle. Princeton University Press, Princeton.

Armour, J., Deakin, S., Sarkar, P., Siems, M., & Singh, A. (2009).
Shareholder protection and stock market development: an empirical
test of the legal origins hypothesis. Journal of Empirical Legal Studies,
6(2), 343-380.

Arrow, K. J. (1984). The Economics of Agency, Institute for
Mathematical Studies in the Social Sciences. Standford University,

California.

Arrow, K. J., & Hahn, F. (1971). General competitive analysis. Advanced
Textbooks in Economics. North Holland.

Barrera, A. (2011). Market complicity and Christian ethics (vol. 31).
Cambridge University Press.

Beadle, R., & Moore, G. (2006). MaclIntyre on virtue and organization.
Organization Studies, 27(3), 323-340.

Becker, G. (1976). The Economic Approach to Human Behavior. The
University of Chicago Press, Chicago.

Bentham, J. (1816). Defense of Usury. Payne and Foss, London.

Bentham, J. [1789 (1996)]. An Introduction to the Principles of Morals
and Legislation. Oxford University Press, Oxford.

Bernacchio, C. (2019). Honorable Business: A Framework for Business
in a Just and Humane Society. Business Ethics Quarterly, 29(3), 413-
416.

Blair, M. M. (2003). Locking in capital: What corporate law achieved for
business organizers in the nineteenth century. UCLA Law Review, 51.

Bghren, @. (1998). The agent's ethics in the principal-agent model.
Journal of Business Ethics, 17(7), 745-755.

Bonciu, F. (2020). Is Circular Economy Compatible With Capitalism?
Romanian Economic and Business Review, 15(1), 16-30.

Bonefeld, W. (2012). Freedom and the strong state: On German
ordoliberalism. New political economy, 17(5), 633-656.

Bonviu, F. (2014). The European economy: From a linear to a circular
economy. Romanian Journal of European Affairs, 14(4).

Boulding, K. E. (1969). Economics as a moral science. The American
Economic Review, 59(1), 1-12.

Bowie, N. E., & Freeman, R. E. (1992). Ethics and agency theory: An
introduction. Oxford University Press, New York.

Boyer, R., & Durand, J. P. (2016). After Fordism. Springer.

Breen, K. (2012). Production and productive reason. New Political
Economy, 17(5), 611-632.

Breen, K. (2012). Reason, production, and rival visions of working life.
Politics of Practical Reasoning: Integrating Action, Discourse and
Argument. Lexington Books.

Byrne, E. F. (2011). Business ethics should study illicit businesses: To
advance respect for human rights. Journal of Business Ethics, 103(4),
497-509.

Canals, F. (1987). Sobre la esencia del conocimiento. PPU, Barcelona.

Caradonna, J. L. (Ed.). (2017). Routledge handbook of the history of
sustainability. Routledge.

Carlos, A. M., & Nichola
companies: the case of the |
Economic History, 50(4), 853-8

BAOK e

Chung, M., Kim, H. K., & Abdi, S. (2020). Update o
cannabinoids for cancer pain. Current Opinion in Anes
825-831.

Ceva, E., & Bocchiola, M. (2020). Theorl®&
Philosophy Compass, 15(1).

Ciulla, J. B., Knights, D., Mabey, C., & Tomkins, L. (2018). Guest ed
introduction: Philosophical contributions to leadership ethics. Busine
Ethics Quarterly, 28(1), 1-14.

Colombo, U. (2001). The Club of Rome and sustainable development.
Futures, 33(1), 7-11.

Cornwall, J. R., & Naughton, M. J. (2003). Who is the good
entrepreneur? An exploration within the Catholic social tradition.
Journal of Business Ethics, 44(1), 61-75.

Dari-Mattiacci, G., Gelderblom, O., Jonker, J., & Perotti, E. C. (2017).
The emergence of the corporate form. The Journal of Law, Economics,
and Organization. Oxford University Press, 33(2), 193-236.

Dasgupta, S., & Kesharwani, A. (2010). Whistleblowing: A survey of
literature. The IUP Journal of Corporate Governance, 9(4), 57-70.

Dawson, D. (2005). Applying stories of the environment to business:
What business people can learn from the virtues in environmental
narratives. Journal of Business Ethics, 58(1), 37-49.

DeMott, D. A. (1988). Beyond metaphor: an analysis of fiduciary
obligation. Duke Law Journal, 879, 879-924.

Demsetz, H. (1983). The structure of ownership and the theory of the
firm. The Journal of Law and Economics, 26(2), 375-390.

Donaldson, T., & Preston, L. E. (1995). The stakeholder theory of the
corporation: Concepts, evidence, and implications. Academy of

Management Review, 20(1), 65-91.

Drucker, P. (2012). Post-capitalist society. Routledge.



Dubbink, W. (2014). Kantian Business Ethics: Critical Perspectives, Denis G.
Arnold and Jared D. Harris (eds.). Business Ethics Quarterly, 24(3), 475-478.

Eisenhardt, K. M. (1989). Agency theory: An assessment and review.
Academy of Management Review, 14(1), 57-74.

Elegido, J. M. (2009). The just price: Three insights from the Salamanca
School. Journal of Business Ethics, 90(1), 29-46.

Escudero, G. (2010). Bien comun y stakeholders. La propuesta de Edward
Freeman, Ediciones Universidad de Navarra, Pamplona.

Findlay, J. N. (1970). Axiological Ethics. Macmillan International Higher
Education.

Finnis, J. (1998). Aquinas: Moral, Political, and Legal Theory. Oxford
University Press, New York.

Finnis, J. (2011). Natural law and natural rights. Oxford University Press.
Fontrodona, J., & Sison, A. J. G. (2006). The nature of the firm, agency
theory and shareholder theory: A critique from philosophical anthropology.
Journal of Business Ethics, 66(1), 33-42.

Frankel, T. (1984). Corporate Directors' Duty of Care: The American Law
Institute's Project on Corporate Governance. The George Washington Law
Review, 52(705).

Frankel, T. (1995). Fiduciary duties as default rules. Or. L. Rev., 74(1209).

Frankel, T. (2012). The Ponzi scheme puzzle: A history and analysis of con
artists and victims. Oxford University Press.

Frankl, V. E. (1985). Man's search for meaning. Simon and Schuster.

Freeman, R. E. (1984). Stakeholder management: framework and
philosophy. Pitman, Mansfield, MA.

Friedman, M. (2007). The social responsibility of business is to increase its
profits. In Corporate ethics and corporate governance, 173-178. Springer,
Berlin, Heidelberg.

Fukuyama, F. (1999). Social capital and civil society. The Institute of Public
Policy. George Mason University.

Gartman, D. (2008). The Taylorized Beauty of the Mechanical: Scientific
Management and the Rise of Modernist Architecture, 273-276.

Goldschmidt, N. (2004). Alfred Miiller-Armack and Ludwig Erhard: Social
Market Liberalism. Freiburger Diskussionspapiere zur Ordnungsdkonomik.

Gomberg, P. (2016). Why distributive justice is impossible but contributive
justice would work. Science & Society, 80(1), 31-55.

Graham-Rowe, D., Goldston, D., Doctorow, C., et. al. (2008). Big data:
science in the petabyte era. Nature, 455(7209), 8-9.

Gregg, S. (2013). Pope Francis and Poverty. National Review Online.

Guillén, M. F. (2020). The Taylorized Beauty of the Mechanical. Princeton
Studies in Cultural Sociology.

Gustafson, A. (2018). The Challenges of Capitalism for Virtue Ethics and the
Common Good: Interdisciplinary Perspectives, Kleio Akrivou, Alejo José G.
Sison (eds.). Business Ethics Quarterly, 28(1), 99-102.

Habermas, J. (1999). The European nation-state and the pressures of
globalization. New Left Review, 46-59.

Harrison, J. S., & Freeman, R. E. (2004). Is organizational democracy worth
the effort? The Academy of Management Executive (1993-2005), 18(3), 49-
53.

Hendriks, M., Burger, M., Rijsenbilt, A., Pleeging, E., & Commandeur, H.
(2018). Virtuous Leadership and Employee Flourishing: The Mediating Role
of Work Engagement. Pro-manuscrito.

Hill, J. (2020). Environmental, Social, and Governance (ESG) investing: A
balanced analysis of the theory and practice of a sustainable portfolio.

Academic Press, New York, Unites States.

Hoffman, W. M., & Robert, E. (2008). A Business Ethics Theory of

Whistleblowing. Journal of Business and Environmental Ethics, 12(8), 45-59.

Hoffman, W. M., & Rowe, M. (2007). The ethics officer as agent of the
board: Leveraging ethical governance capability in the post-Enron
corporation. Business and Society Review, 112(4), 553.

Hoffman, W. M., Neill, J}
ethics officer independence

BAOK e

Horner, D. A. (1998). What It Takes
on Magnanimity. Faith and Philosophy,

Huidobro, J. G. (1997). Naturaleza y politica. C3
monografias (Vol. 31).

Jensen, M. C., & Meckling, W. H. (1976). Theory of the fir
behavior, agency costs and ownership structure. Journal of Fi
Economics, 3(4), 305-360.

Jensen, M. C. (1994). Self-Interest, Altruism, Incentives, and Agency
Theory. Journal of Applied Corporate Finance, 7(2), 40-45.

Jensen, M. C. (1998). Organization Theory and Methodology. The
Accounting Review, 58(2), 319-339.

Jensen, M. C.,y Meckling, W. H. (1976). Theory of the Firm: Managerial
Behaviour, Agency Costs, and Ownership Structure. Journal of Financial
Economics, 3(4), 305-360.

Jensen, M. C. y Meckling, W. H. (1983). Reflections on the Corporation
as a Social Invention. Midland Corporate Finance Journal, 1(3).

Jensen, M. C. y Meckling, W. H. (1992). Specific and General Knowledge
and Organizational Structure. In Lars Werin, Lars y Wijkander, Hans

(eds.). Contract Economics. Blackwell, Oxford, 251-274.

Jensen, M. C. y Meckling, W. H. (1993). Organization Theory and
Methodology. The Accounting Review, 58(2), 319-339.

Jensen, M. C. y Meckling, W. H. (1994). The Nature of Man. Journal of
Applied Corporate Finance, 7(2), 4-19.

John Paul Il. (1981). Encyclical Letter Laborem Exercens.

Johnson, G. (1992). Managing strategic change—strategy, culture and
action. Long Range Planning, 25(1), 28-36.

Kanter, R. M. (2012). How Great Companies Think Differently? NHRD
Network Journal, 5(1), 1-12.



Kanungo, R. N. (1992). Alienation and empowerment: Some ethical
imperatives in business. Journal of Business Ethics, 11(5), 413-422.

Kaplan, A. (2014). European management and European business schools:
Insights from the history of business schools. European Management
Journal, 32(4), 529-534.

Kerr, J. L. (2004). The limits of organizational democracy. Academy of
Management Perspectives, 18(3), 81-95.

Koehn, D., & Wilbratte, B. (2012). A defense of a Thomistic concept of the
just price. Business Ethics Quarterly, 22(03), 501-526.

Laidlaw, W. A. (1968). Otium. Greece & Rome, 15(1), 42-52.

Lamoreaux, N. R., & Rosenthal, J. L. (2006). Corporate Governance and the
Plight of Minority Shareholders in the United States before the Great
Depression, Edward L. Glaeser and Claudia Goldin (eds.). Corruption and
Reform: Lessons from America’s Economic History, 125-52.

Langle, A., & Sykes, B. M. (2006). Viktor Frankl—Advocate for humanity:
on his 100th birthday. Journal of Humanistic Psychology, 46(1), 36-47.

Leiner, B. M., Cerf, V. G., Clark, D. D., et. al. (2009). A brief history of the
Internet. ACM SIGCOMM Computer Communication Review, 39(5), 22-31.

Lerner, M. (1937). Introduction to Wealth of Nations, by Adam Smith and
edited by Edwin Cannan.

Levallois, C. (2010). Can de-growth be considered a policy option? A
historical note on Nicholas Georgescu-Roegen and the Club of Rome.
Ecological Economics, 69(11), 2271-2278.

Lewandowski, M. (2016). Designing the business models for circular
economy—Towards the conceptual framework. Sustainability, 8(1), 43.

Littler, C. R. (1978). Understanding taylorism. British Journal of Sociology,
185-202.

Locke, E. A. (1982). The ideas of Frederick W. Taylor: an evaluation.
Academy of Management Review, 7(1), 14-24.

Cifuentes, C. L. (2000). La amistad en la empresa. Fondo de Cultura
Econémica.

Maclintyre, A. [1981(2007)]. After Virtue: A Study in Moral Theory.
Duckworth, London.

Maclintyre, A. (2016). Ethics in the conflicts of modernity: An essay on
desire, practical reasoning, and narrative. Cambridge University Press.

Malthus, T. R. (1872). An Essay on the Principle of Population Or a View of
Its Past and Present Effects on Human Happiness, an Inquiry Into Our
Prospects Respecting the Future Removal Or Mitigation of the Evils which it
Occasions by Rev. TR Malthus. Reeves and Turner.

Martinez-Echevarria, M. A. (2005) History and Economic Theory. In The
strenght of the History at the Doors of the New Millenium, 1. Oldbarri and
F.J. Capistegui (eds.) 155-166. EUNSA, Pamplona.

MccCall, J. J. (2001). Employee voice in corporate governance: A defense of
strong participation rights. Business Ethics Quarterly, 195-213.

Mentink, B. A. S. (2014). Circular business model innovation: a process
framework and a tool for business model innovation in a circular economy.

Meyers, C. (2004). Wrongful beneficence: Exploitation and third world
sweatshops. Journal of Social Philosophy, 35(3), 319-333.

Michaelson, C., Pratt, M. G., Grant, A. M., & Dunn, C. P. (2014). Meaningful
work: Connecting business ethics and organization studies. Journal of
Business Ethics, 121(1), 77-90.

Mizruchi, M. S. (1996). What do interlocks do? An analysis, critique, and
assessment of research on interlocking directorates. Annual review of
sociology, 271-298.

Moore, G. (2005). Corporate character: Modern virtue ethics and the
virtuous corporation. Business Ethics Quarterly, 15(4), 659-685.

Morente, M. G. (1935). Ensayo sobre la vida privada. Revista de Occidente,
(139), 90-110.

Morgan, G. (1997). Images of organization. Thousands Oaks. Sage
Publications, California.

Moriarty, J. (2005). Do CEOs get paid too much? Business Ethics Quarterly,
15(2), 257-281.

Moriarty, J. (2012). Justice in compensation: a defense. Business Ethics: A
European Review, 21(1), 64-76.

Moriarty, J. (2014). Comp
commitment. Business Ethi

BOOK

Miller-Armack, A. (1978). The social market ec8
and social order. Review of Social Economy, 36(3),

Moriarty, J. (2020). What’s in a Wag8
Justification of Pay. Business Ethics Qua

Morduch, Jonathan (2021). Rethinking Poverty, Househol
and Microfinance.

Murphy, A. E. (1986). Richard Cantillon: Entrepreneur and Economist.
Oxford University Press.

Nonaka, I., Toyama, R., & Hirata, T. (2010). Managing flow. The
Characteristics of Knowledge.

Oh, C. H., Park, J. H., & Ghauri, P. N. (2013). Doing right, investing right:
Socially responsible investing and shareholder activism in the financial
sector. Business Horizons, 56(6), 703-714.

Oka, R., & Kuijt, I. (2014). Greed is bad, neutral, and good: A historical
perspective on excessive accumulation and consumption. Economic
Anthropology, 1(1), 30-48.

Onions, C. T. (2021). Oxford dictionary of English etymology.

Pérez Lépez, J. A. (1999). Fundamentos de la direccién de empresas.
Ediciones Rialp, Madrid.

Pettigrew, A. M. (1979). On studying organizational cultures.
Administrative Science Quarterly, 24(4), 570-581.

Phillips, R., Freeman, R. E., & Wicks, A. C. (2003). What stakeholder
theory is not. Business Ethics Quarterly, 13(4), 479-502.

Piketty, T. (2014). Capital in the Twenty-First Century: a
multidimensional approach to the history of capital and social classes.
The British journal of sociology, 65(4), 736-747.

Pinto Garay, J. (2015). The concept of work in a common good theory
of the firm. Business and Professional Ethics Journal, 34(1), 45-70.



Pinto-Garay, J., Scalzo, G., & Ferrero, I. (2020). Autonomy and
Subordination: Virtuous Work in Light of Aristotelian Practical Knowledge in
Organizational Theory. Business and Professional Ethics Journal, 40(1), 47—
80.

Pinto, J. (2021). Dirigir y Trabajar: Ensayos de Etica Empresarial. EUNSA,
Pamplona.

Pinto, J., Ferrero, I., & Scalzo, G. (2021). Virtuous Work and Organizational
Culture. How Aristotelian Practical Wisdom can Humanize Business. In M. T.
Lepeley (ed.) Human Centered Organizational Culture. Global Dimensions,
118-126. Routledge.

Porter, M. E., & Kramer, M. R. (2019). Creating shared value. In Managing
sustainable business, 323-346. Springer, Dordrecht.

Porter, M. E., Hills, G., Pfitzer, M., Patscheke, S., & Hawkins, E. (2011).
Measuring shared value. How to Unlock Value by Linking Social and
Business Results, 10-11.

Pouchard, L. (2015). Revisiting the data lifecycle with big data curation.
International Journal of Digital Curation, 10(2).

Prados, A. C. (2015). Ethos y Polis: Bases para la reconstruccion de la
filosofia politica. EUNSA, Pamplona.

Robbins, L. P., & Deane, W. B. (1986). The corporate ombuds: A new
approach to conflict management. Negotiation Journal, 2(2), 195-205.

Rojas, C. R. (2014). An Indeterminate Theory of Canadian Corporate Law.
UBC Law Review Society, 47(1), 59.

Rojas, C. R. (2017). Eclipse of the public corporation revisited: Concentrated
equity ownership theory. Oxford Business Law Blog.

Ropke, W. (2014). A humane economy: the social framework of the free
market. Open Road Media.

Rosenberg, N. (1965). Adam Smith on the division of labor: two views or
one? Economica, (1), 127-139.

Salinger, L. M. (Ed.). (2005). Encyclopedia of white-collar & corporate crime,
1. Sage.

Sayer, A. (2009). Contributive Justice and Meaningful Work. Res publica,
15(1), 1-16.

Scalzo, G., Pinto-Garay, J., & Akrivou, K. (2021). CSR and virtue ethics: the
common good of firms, markets, and civil society. In The Routledge
Companion to Corporate Social Responsibility, 78-87. Routledge.

Schein, E. H. (1983). The role of the founder in creating organizational
culture. Organizational Dynamics, 12(1), 13-28.

Schmithisen, F. J. (2013). Three hundred years of applied sustainability in
forestry. Working papers/Forest Policy and Forest Economics Department of
Forest Sciences. International series, 2013(1).

Schlag, M. (2017). The Business Francis Means: Understanding the Pope's
Message on the Economy. CUA Press.

Schlag, M., & Melé, D. (2020). Building institutions for the common good.
The practice and purpose of business in an inclusive economy. Humanistic

Management Journal, 5(1), 1-6.

Schultz, T. W. (1961). Investment in human capital. The American Economic
Review, 51(1), 1-17.

Schwartz, A. (1982). Meaningful work. Ethics, 92(4), 634-646.

Scott, E. (2015). End-of-life Tyre Report. European Tyre & Rubber
Manufacturers Association, 36-36.

Scruton, R., & Finnis, J. (1989). Corporate persons. Proceedings of the
Aristotelian Society, Supplementary Volumes, 63, 239-274.

Sennett, R. (2009). El artesano. Barcelona, Anagrama.

Sison, A. J. G. (2000). Integrated risk management and global business
ethics. Business Ethics: A European Review, 9(4), 288-295.

Sison, A. J. G. (2003). The moral capital of leaders: Why virtue matters.
Edward Elgar Publishing.

Sison, A. J. G. (2007). Toward a common good theory of the firm: The
Tasubinsa case. Journal of Business Ethics, 74(4), 471-480.

Sison, A. J. G. (2009). From CSR to corporate citizenship: Anglo-American
and continental European perspectives. Journal of Business Ethics, 89(3),
235-246.

Sison, A. J. G. (2018). ViT®
rights quandaries in busine
211-232.

BAOK 1

Sison, A. J. G., & Fontrodona, J. (2012).
the Aristotelian-Thomistic tradition. Busing
211-246.

Sison, A. J. G., & Fontrodona, J. (2013). Participating i
good of the firm. Journal of Business Ethics, 113(4), 611-6%

Sison, A. J. G., Beabout, G. R., & Ferrero, I. (eds.). (2017). Handbo8
Virtue Ethics in Business and Management. New York: Springer.

Sison, A. J. G., Ferrero, |., & Guitian, G. (2016). Human dignity and the
dignity of work: Insights from Catholic social teaching. Business Ethics
Quarterly, 26(4), 503-528.

Smith, A. (2010). The Wealth of Nations: An inquiry into the nature and
causes of the Wealth of Nations. Harriman House Limited.

Smith, D. G. (2002). The critical resource theory of fiduciary duty.
Vanderbilt Law Review, 55(1399).

Solomon, R. C. (2003). Victims of circumstances? A defense of virtue
ethics in business. Business Ethics Quarterly, 13(1), 43-62.

Sombart, W. (1967). Luxury and capitalism. Ann Arbor, University of
Michigan Press.

Sombart, W. (2017). The Jews and modern capitalism. Routledge.
Staccioli, J., & Virgillito, M. E. (2021). Back to the past: the historical
roots of labor-saving automation. Eurasian Business Review, 11(1), 27-

57.

Stahel, W. R. (2016). The circular economy. Nature News, 531(7595),
435.

Stigler, G. (1972). The adoption of the marginal utility theory. Quarterly
Journal of Business and Economics, 11(4), 188.

Stigler, G. J. (1958). The economies of scale. The Journal of Law and
Economics, 1, 54-71.



Stuhmcke, A. (2012). The evolution of the classical ombudsman: a view
from the antipodes. International Journal of Public Law and Policy, 2(1), 83-
95.

Sullivan, R. N. (2008). Response from CFA Institute. Financial Analysts
Journal, 64(6), 10-10.

Taylor, F. W. (1911/2004). Scientific management. Routledge.

Thaler, R. H. (1988). Anomalies: The ultimatum game. Journal of Economic
Perspectives, 2(4), 195-206.

Tribe, K. (1984). Cameralism and the Science of Government. The Journal of
Modern History, 56(2), 263-284.

Turgot, A. R.J. (baron de I'Aulne). (1973). A philosophical review of the
successive advances of the human mind. Cambridge University Press,
Cambridge.

Vanberg, V. ). (2004). The Freiburg School: Walter Eucken and
Ordoliberalism. Freiburger Diskussionspapiere zur Ordnungsdkonomik.

Vigo, A. G. (2007). Aristoteles. Editorial del Instituto de Estudios de la
Sociedad.

Wagner-Tsukamoto, S. (2007). Moral agency, profits and the firm: Economic
revisions to the Friedman theorem. Journal of Business Ethics, 70(2), 209-
220.

Walker, O. (2016). Barbarians in the boardroom: Activist investors and the
Battle for control of the world's most powerful companies. Pearson, United
Kingdom.

Waxenberger, B., & Spence, L. J. (2003). Reinterpretation of a metaphor:
from stakes to claims. Strategic Change, 12(5), 239-249.

Weber, M. (2009). The theory of social and economic organization. Simon
and Schuster.

West, E. G. (1964). Adam Smith's Two Views on the Division of Labor.
Economica, New Series, 31(121), 23-32.

West, E. G. (1969). The political economy of alienation: Karl Marx and Adam
Smith. Oxford Economic Papers, 21(1), 1-23.

Wight, J. B. (2005). Adam Smith and greed. Journal of Private Enterprise,
21(1), 46.

Wilhelm, P. G. (1993). Application of distributive justice theory to the CEO
pay problem: Recommendations for reform. Journal of Business Ethics,
12(6), 469-482.

Book
egt?acts




	Slide 1
	Slide 2
	Slide 3
	Slide 4
	Slide 5
	Slide 6
	Slide 7
	Slide 8
	Slide 9
	Slide 10
	Slide 11
	Slide 12
	Slide 13
	Slide 14
	Slide 15
	Slide 16
	Slide 17
	Slide 18
	Slide 19
	Slide 20
	Slide 21
	Slide 22
	Slide 23
	Slide 24
	Slide 25
	Slide 26
	Slide 27
	Slide 28
	Slide 29
	Slide 30
	Slide 31
	Slide 32
	Slide 33
	Slide 34
	Slide 35
	Slide 36
	Slide 37
	Slide 38
	Slide 39
	Slide 40
	Slide 41
	Slide 42
	Slide 43
	Slide 44
	Slide 45
	Slide 46
	Slide 47

